
RAISING MARKET VISIBILITY
OF A MEDTECH COMPANY

EndoStart is a pioneering medical device company specializing in gastrointestinal 
endoscopy solutions. ALA announced a key milestone:  the company’s receipt of 
FDA 501 (k) clearance for its flagship product, Endorail.

Objectives: 
• To increase awareness and understanding of the company’s innovative 

technology in advancing gastrointestinal endoscopy amongst targets in 
the field of digestive diseases, diagnostics and the medical device 
industry.

• Strengthen brand recognition.
Strategy:
• Used media strategies to engage with editors and journalists from 

regional, national, international and specialized news outlets, who follow 
technological and business developments in the gastroenterology field 
and the medical device and diagnostics sectors.

• Crafted and delivered strategic messages, announcing news in English
• Targeted top-tier industry publications and analysts.

Results:
• Raised company’s visibility: Generated 20+ articles with coverage in leading 

European and international publications, such as BioWorld, Biotech Finances, 
Gastroenterology & Endoscopy News, and Med-Tech Innovation.

• Established media relations with industry editors and market analysts.

“The service you provided us was amazing and the feedback [on 
the news] extremely good.” 

Alessandra Marsano, Sales and Marketing Director, 
Europe at EndoStart


