
MULTI-LINGUAL PRODUCT LAUNCH

Aim: Raise visibility of new market entrant Microlight3D and 
its product offering in 3D-microprinting.

• Stakeholder research – conducted internal audit, action 
planning, strategic messaging

• Communications strategy/position messages –produced 
new boilerplate and company profile

• Targeted media outreach – introductory pitch sent to 
selected international targets, generated media 
enquiries resulting in two in-depth industry articles

• Product launch campaign – constructed a product 
launch strategy for EMEA markets

Results

• Raised company awareness amongst key media in 
target geographical markets

• Gained international media exposure with 50+ articles
• Established company name and international market 

positioning

• Significantly accelerated Microlight3D’s business lead 
pipeline – generated within two weeks more RFPs 
than the company had acquired during the previous 
18 months

• Microlight3D is now referenced alongside the market 
leader


